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March for Happy India

Theme for the march: Awakened, Clean, Grean, Educated,Healthy , Prosperous, United, Peaceful,
Happy India of Tomorrow.

Objective of the march: Spreading Awareness of India Redefined.

Genre of the march: Peaceful gathering of people with banners and placards. ( Banners are put on
www.indiaredefined.org)

Action Plan for 15" Aug march:

26" July to 31" July : All India Coordinators to get in touch and refine the basic structure of the plan
which includes identification of different sectors of societal lacunae along with present day burning
issues which should be dealt with through banners and placards during the March.

Let us not have any specific theme but abroad theme-mainly creating awareness about mission of IR
that is making people aware about their constitutional, social and societal rights.

Our placards must have one common phrase: “For ahappy India.....

» No to forced labor.

» No to child labor.

» No to human trafficking.

» No to corruption.

» No to Poverty and illiteracy.
» No to violence.

» No to infanticide.......
Yes to

» Health care and sanitation.

» Clean and Green India.

» Garbage management.

» Water management.
Improved work ethics.....

www.indiaredefined.org




INDIA

o
Reef™

March should be held at 2 levels

1) At every state capital where we have a state coordinator.
Target people to join the march will be students of different Universities and Colleges at the
city. Incentive to the marchers will be an AdHoc IR membership card. Venue and the timing
of the march should be decided by the State coordinators. This is open to suggestions
whether each state will highlight on many issues or they would take up one or two burning
Issues pertinent to the state.

Aug 1% to 7",
» Contact all State Coordinators and inform them about the Theme for the march.
» Take daily report from the State Coordinators ( Debditya and Sukanya)
» Refine their action plan and suggest different ways to implement that effectively.
» Finalization of the action plan for the march by incorporating all inputs.

Aug 8®. To 13"
Monitoring all State Coordinators regarding publicity for the march by approaching:

» NGOs of the city
» Print media.

» TV media.
This should be taken up along with All India PR cell.

2) At the level 2 candle light march at Jantar Mantar at Delhi:
Since maximum publicity for IR can be attained at Delhi. One has to mobilize maximum
output at the Delhi State Chapter. There at jantar mantar a peaceful gathering and candle
lighting to show solidarity to the cause of IR.

www.indiaredefined.org



